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The GOTS® (Global Organic Textile 
Standard) is a guarantee of the organic 
status of textiles, from the harvesting 
of raw cotton to dispatch of the finished 
garments, whilst ensuring all is done in an 
environmentally and socially responsible 
manner. www.global-standard.org

The SA8000® standard is a common code of 
social compliance, based on the principles  
of the International Labour Organisation, 
United Nations and national laws, and 
supports sustainable implementation of 
policies and procedures that protect the 
rights of workers. www.sa-intl.org

The Oeko-Tex® Standard 100 is an 
independent certification system that  
tests textile raw materials, intermediate and 
end products for harmful substances at all 
stages of production. www.oeko-tex.com

Sedex is the Supplier Ethical Data Exchange. 
Sedex provides member companies with 
a secure web-based platform for storing 
and sharing information on four key pillars: 
Health and Safety, Labour Standards, 
Business Ethics and The Environment. 
www.sedexglobal.com

The Business Social Compliance  
Initiative (BSCI) is a non-profit  
organisation dedicated to the improvement 
of working conditions in the supply chain,  
with factories audited against the BSCI  
base code. www.bsci-intl.org

Textile Exchange (TE) is a non-profit 
organisation operating internationally and is 
committed to the responsible expansion of 
textile sustainability across the global textile 
value chain. www.textileexchange.org

Worldwide Responsible Accredited 
Production (WRAP) is an independent, 
objective, non-profit team of global 
social compliance experts dedicated to 
promoting safe, lawful, humane and ethical 
manufacturing around the world through 
certification and education. 
www.wrapcompliance.org

Fair Wear Foundation is an independent, 
non-profit organisation that work with 
companies and factories to improve labour 
conditions for garment workers.  
www.fairwear.org

FLA has helped improve the lives of 
millions of workers around the world in a 
collaborative effort of socially responsible 
companies, it promotes and protects  
workers’ rights and improves working 
conditions globally through adherence to 
international standards. www.fairlabor.org

The Ethical Trading Initiative (ETI) is a 
leading alliance of companies, trade  
unions and NGOs that promotes respect for 
workers’ rights around the globe. Our vision 
is a world where all workers are free from 
exploitation and discrimination, and enjoy 
conditions of freedom, security and equality.
www.ethicaltrade.org

REACH is a regulation of the EU concerning 
the Registration, Evaluation, Authorisation 
and restriction of CHemicals, and has been 
adopted to improve the protection of human 
health and the environment from the risks 
that can be posed by chemicals.
www.hse.gov.uk/reach

The Fairtrade Foundation is the  
independent non-profit organisation 
that licenses use of the Fairtrade mark 
on products in the UK in accordance with 
internationally agreed Fairtrade standards. 
Fairtrade is about better prices, decent 
working conditions and a fair deal for farmers 
and workers in developing countries.
www.fairtrade.org.uk
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BRAND DIRECTORY

Brand Page No
AWDis Just Hoods 2
AWDis Just Cool 2
AWDis Just Sub 2
AWDis Academy 2
So Denim by AWDis 2
AFD 3
Anvil 4
BabyBugz 6
BagBase 2
Bargear 5
Beechfield Original Headwear 2
Bella + Canvas 2
Brook Taverner Corporate Tailoring 2
Canterbury 3
Comfort Colors 4
Comfort Grip 3
Craghoppers 3
Dennys 3
Dickies 3
Errea 4
Finden & Hales 5
Front Row 5
Fruit of the Loom 4

Gamegear 5
Gamegear Formula Racing 5
Gildan 4
Glenmuir 4
Henbury 5
Joseph Alan 3
Kariban 5
Kariban Vintage 5
Ki-mood 5
Kustom Kit 5
Larkwood 5
Le Chef 3
Lee Cooper 5
Madeira 6
The Magic Touch 6
MagiCut 6
DyeSub Magic 6
Mantis 6
One by Mantis 6
Mumbles 5
Portwest 6
Premier 7
Proact 5

Quadra 2
Regatta Professional 7
Regatta Originals 7
Regatta Activewear 7
Regatta Classics 7
Regatta Professional Junior 7
Regatta Void 7
Regatta Standout 7
Regatta Hardwear 7
Regatta X-Pro 7
Result 7
Result Safe-Guard 7
Result Work-Guard 7
Result Headwear 7
Result Core Value 7
Result Winter Essentials 7
Result Urban Outdoor Wear 7
Ronhill 7
RTXTRA 8
RTY Workwear 8
RTY High Visibility 8
RTY Enhanced Visibility 8
Russell 8

Jerzees Schoolgear 8
Russell Collection 8
Salomon 8
SF 5
SF Minni 5
Skopes 8
SOL’S 9
SOL’S Teamsport 9
SOL’S Prowear 9
Spiro Bikewear 7
Spiro 7
Splashmac 5
Start-Line by Tombo 5
Sunderland 4
Superstar by Mantis 6
Tombo 5
Towel City 5
Trespass 9
Warrior 9
Westford Mill 2
Xpres 5
Yoko 9
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We’re passionate about doing things 
the right way at AWDis, which is why we 
only use WRAP certified factories. We 
and our global partners have a shared 
commitment to fair and safe working 
practices throughout our supply chain. 
We recognise our responsibility to ensure 
the manufacturing methods used match 
the ideals of those who wear and love our 
products.

We recognise that our customers and 
end-users have a vested interest in ethical 
and environmental considerations when it 
comes to manufacturing.

Beechfield Brands are firmly committed 
to offering good value products with 
industry leading quality standards, but 
not at the expense of any individual in 
the supply chain, nor with unacceptable 
environmental impact. Beechfield brands 
do not condone the use of any forced or 
coerced labour and we implement a strict 
assessment process with our suppliers 
to ensure that factories meet, or exceed, 
applicable local standards in terms of 
wages, health and safety, welfare and 
human rights.

Beechfield brands are committed to 
protecting the quality of the environment 
through sound environmental practice, 
ensuring that factories meet or exceed 
local environmental laws in an effort 
to reduce waste and minimise the 
environmental impact of their operations.

BELLA+CANVAS are proud to produce 
responsibly made garments, manufactured 
in a humane, sustainable, eco-conscious 
way. 100% NO SWEATSHOPS.

We are committed to maintaining and 
upholding responsible workplace and 
environmental standards. All US production 
and office facilities have received Platinum 
accreditation from WRAP. We only work 
with partners who share our values of a 
humane and safe workplace and are in 
the process of getting all our international 
facilities WRAP certified as well. 

Our sewing floor is 100% solar powered 
and creates almost no landfill; everything 
we can’t turn into a tee is either recycled or 
repurposed.

We endeavour to reduce our impact on 
the local and global environment and are 
committed to continual environmental 
improvement. We actively promote the 
principle of sustainable development, 
aiming to meet, or exceed, all relevant 
environmental legislation, reduce 
consumption of raw materials and to use 
recycled materials where economically 
feasible.

We follow the labour standards 
recommended by the Fair Wear 
Foundation, including ensuring that 
employment is freely chosen, without 
discrimination, with no child labour, with 
payment of a living wage, no excessive 
hours, decent working conditions and no 
inhumane treatment.
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We’re committed to improving working 
conditions for the people that make 
our products. Our Code of Employment 
Standards for Suppliers ensures that 
workers are treated fairly and humanely. 
We source the materials we use 
responsibly and sustainably, and we 
even design with sustainability in mind. 
We’re committed to removing harmful 
substances from our supply chain and 
we’re helping consumers to understand 
the environmental and social impact of 
the products they buy. We foster long 
term relationships with our suppliers and 
are working to improve workers’ rights. 
We’re also working to reduce our impact 
on climate change and are supporting 
charities and local communities, including 
through employee volunteering. 

Responsible Sourcing
We have been members of the Ethical 
Trade Initiative since 2012. We were 
recently awarded Achiever status, making 
us one of ETI’s top companies. We impact 
32,000 workers in 95 factories in 7 countries.

Social Impact Programmes
Our RHEP project teaches female health, 
hygiene and nutrition through a peer 
educator system. By end 2017, we will 
have trained over 7,000 workers. For over 
10 years, we have been funding a primary 
school in Dhaka, with 262 disabled and 
disadvantaged children, aged from 4 to 
14. We have had a positive impact on over 
3,000 families to date.

The Environment
Our business plan sets out how we will 
reduce our harmful effects on the natural 
environment. We are 100% compliant with 
all European legislation regarding banned 
substances and will have reduced our PFCs 
by 2020.

We’re not perfect yet but we’re striving to 
be honest and transparent in everything 
we do, every step of the way.

We have long-standing relationships with 
our factories and have adopted a number 
of principles in working with them. The 
majority of the cloth used in our garments 
is produced, dyed, cut and sewn in the 
same area to reduce processing mileage 
and our environmental impact. 

Our overseas factories work to SA8000® 
social accountability principles which 
ensure that workers are treated according 
to basic human rights. 

We uphold the highest standards for 
customer satisfaction, business ethics 
and responsible corporate practices. 
We are committed to supporting the 
communities in which our associates 
and customers live and work, as well as 
the international communities in which 
we produce and sell our products. We 
maintain a Code of Conduct and Corporate 
Environmental Guidelines which provide 
direction and accountability for optimising 
environmental compliance, employment 
practices and product safety. 

We are committed to continuing our 
proud tradition of maintaining fair and 
ethical business practices. We will only use 
contractors who comply with child labour 
and forced labour laws, who endeavour to 
provide a safe and healthy workplace.
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In 2008 Errea was awarded Oeko-Tex 100 
certification and was proud to become 
the first sportswear brand to achieve this 
international standard. 

Sublimation is a key part of the sportswear 
manufacturing process and is especially 
used during the production of bespoke 
items. As part of this process, Errea only 
uses water based dyes; no oil-based dyes 
are used.

All polyester waste is recycled, the majority 
of which is used to manufacture micro-fibre 
cleaning cloths in Italy. Errea also recycles 
all cardboard waste and is sourcing more 
recycled packaging.

As one of the world’s leading garment 
manufacturers, we recognise our 
responsibilities to the environment and the 
community. 

Our Code of Conduct “The Fruit Code”, 
applies not only to Fruit of the Loom, but to 
our suppliers and distributors as well. We 
are committed to conducting our business 
in accordance with the highest standard 
of business ethics and respect for human 
rights. 

All of our garments are approved to Oeko-
Tex Standard 100, and all Fruit of the Loom 
facilities, and those of our suppliers, are 
WRAP certified, ensuring lawful, humane 
and ethical manufacturing throughout  
the world.

Gildan is committed to maintaining high 
ethical standards in all its operations and 
business practices worldwide. The Gildan 
Code of Conduct defines Gildan’s values 
and acts as a framework in guiding its 
operations and business practices, as well 
as those of its contractors, consultants, 
agents and suppliers.

The Gildan Genuine Stewardship 
programme outlines its strategic priorities 
in the areas of People, Environment, 
Community and Product. Gildan 
incorporates social and environmental 
responsibility practices into its 
manufacturing processes, while providing 
a safe, healthy workplace for all its 
employees.

Our Honesty Project focuses on creating 
fantastic products, thoughtfully engineered 
for the great outdoors. In doing so we  
will enhance the lives of those touched  
by our business. 

Glenmuir and Sunderland believe in 
promoting an atmosphere of mutual trust, 
honesty and integrity between customers, 
associates and suppliers. We strive to 
achieve the highest possible standards 
in all working practices and expect our 
business partners to do the same. We seek 
partners who share their commitment 
to the promotion of best practice and 
continuous improvement. 

Glenmuir and Sunderland are guided 
by the ETI base code, and require 
that our business partners adhere to 
these principles. Before accepting a 
manufacturer as a new supplier they 
must demonstrate commitment to these 
principles by signing and returning a 
Manufacturer’s Agreement.
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We work with the very highest level 
of manufacturers, developing strong 
partnerships throughout the world. All 
our manufacturing locations are regularly 
inspected by our local representatives, 
ensuring that working conditions are to 
the very highest standard, working hours 
do not exceed local government criteria 
and child or enforced labour are strictly 
prohibited. We are also working with local 
charities to give back to the countries who 
have given us so much support through 
the years, something we at Henbury feel 
very strongly and passionately about. This 
is what makes Henbury the company it 
is today – a forward thinking, caring and 
devoted organisation. 

Kariban is committed to conducting 
business in accordance with the highest 
standard of business ethics and respect 
for human rights, and in compliance 
with all applicable laws. We have a 
responsibility towards all persons involved 
with the production of our products. We 
therefore require our suppliers, agents, 
distributors and other business partners 
to meet these high standards. We require 
all manufacturing facilities to operate 
within applicable laws and provide a 
working environment which is free from 
discrimination, harassment, and forced 
labour, while maintaining health and 
safety, environmental compliance, fair 
wages and working conditions.

We recognise and honour our duty 
to protect the workforce employed to 
manufacture our garments and work with 
our suppliers to ensure safe, hygienic 
and humane working conditions for all 
employees.

We are committed to acting ethically and 
with integrity and transparency in all 
business dealings.

We recognise that our business activities 
affect the natural environment in a number 
of ways and we strive to minimise these 
adverse effects, whilst safeguarding the 
health and safety of our employees and  
the public.

Pan World Brands Ltd understands the 
importance of core values by the way that 
it carries out its business with its customers 
and suppliers. These core values seek 
to establish, protect and increase the 
trust and confidence of individuals and 
organisations with whom the company 
interacts, thereby enhancing the company’s 
reputation and its successful business 
dealings.

As far as possible, the company 
maintains fair working practices with its 
suppliers, working together to solve any 
problems and maintaining open lines 
of communication at all times for good 
working relationships.
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Our beautiful threads harmonise style, 
quality and colour with environmental 
and ethical needs. Madeira has always 
subscribed to the philosophy of only using 
substances which were neither hazardous 
nor dangerous to people or the valuable 
eco-system. Madeira is fully committed 
to sustainability and to an ethical code of 
conduct to protect and support its workers, 
in all its companies worldwide.

Created with sensitive production 
processes in the heart of the naturally 
environmentally conscious “Black Forest”, 
Madeira’s EnviroSystem applies long 
term commitment to the global impact of 
environmental issues, second to none.

The Magic Touch has a strong commitment 
to ensuring that all suppliers support high 
ethical and health and safety standards in 
all practices.

The transfer papers are produced in 
the UK, Germany and Japan where all 
operators are highly skilled to ensure 
consistent quality control on all products. 
All employees involved in production 
are paid well in excess of the respective 
countries minimum wages. At no stage in 
either the production or distribution of the 
transfer papers is there any involvement of 
child or forced labour.

The Magic Touch transfer papers do not 
involve the use of any toxic or solvent 
based products, helping to reduce the 
impact on the environment.

We are an award-winning ethical clothing 
company, backed by a strong ethical ethos, 
aiming to create quality garments that will 
be worn and loved for years to come. We 
are proving that commercial, large volume 
manufacturing can happen in an ethical 
and sustainable manner with care to 
everyone within the supply chain.

Our code of conduct is a shared 
commitment between us and our 
partner suppliers and factories, and is 
a set of standards that we live by. We 
also endeavour to protect and preserve 
the environment, through careful waste 
management and water treatment plants. 

Portwest Ltd manages its activities to 
ensure risks to health, safety and welfare of 
its employees, customers and the general 
public are identified and action taken to 
eliminate or minimise their effects. Adverse 
effects of operational activities on the 
environment will be minimised as much as 
possible.

We aim to comply with legal obligations, 
promote health, safety and environmental 
awareness, maintain a safe and healthy 
working environment, ensure all suppliers 
fully comply with our ethical trading 
principles, minimise the social impact of 
the companies activities and avoid damage 
to the environment.
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At Premier, we take our Corporate Social 
Responsibility very seriously and we 
continue to invest to ensure that the long-
term vision for the company is sustainable 
in relation to the environment and the 
people that live and work alongside us. 

Our code of conduct is based on current 
best practices with regard to employment 
ethics, health and safety practices and 
environmental practices.  

We strongly believe that the value and 
quality we provide for our customers 
should never be at the expense of 
anyone. We are active in our commitment 
towards communities here and abroad, 
volunteering time and offering financial 
support through our two charitable trusts. 

We strive to reduce the environmental 
impact of our workplace and actively seek 
out factories overseas with programmes 
in place to ensure waste and energy usage 
are managed responsibly. 

All of our products are PFOA free and our 
published materials are printed on paper 
from sustainable sources, and recycled 
materials are considered wherever 
practicable.

Corporate responsibility is key in how we 
conduct our business. We do not permit 
the employment of underage workers and 
we adhere to strict standards on working 
hours and conditions. We are developing 
healthy links within the communities in 
which we operate by creating opportunity, 
skill development and support in emerging 
economies.

We demand that suppliers pursue correct 
environmental practice and we insist on the 
use of fabric free from harmful substances 
in all products. We endeavour to use 
recycled materials within our garments, 
packaging, labelling and promotional 
materials wherever possible. 

In 2013 Outdoor and Sports Company Ltd 
(OSC) became the first UK outdoor sports 
supplier to become a member of Fair 
Wear Foundation. OSC’s outdoor brands 
Mountain Equipment and Sprayway along 
with it’s running brands Ronhill and Hilly 
are all signed up to the initiative. We joined 
Fair Wear Foundation after undertaking 
a significant programme of preliminary 
work. Our affiliation with this independent 
organisation reflects how seriously we take 
our social responsibility towards all people 
connected to the OSC business.
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RTY and RTXTRA will only do business 
with vendors and suppliers that share 
the company’s adherence to high legal, 
ethical and moral standards. Our goal is to 
create and encourage creation of model 
operations that provide good jobs at fair 
wages, which improve conditions in their 
communities. 

We share a code of conduct which 
includes: no child labour, employment is 
free chosen, freedom of association, no 
discrimination, fair wages and benefits of 
employment and a safe environment. 

We are committed to conducting our 
business in accordance with the highest 
standard of business ethics and respect for 
human rights, and in compliance with all 
applicable laws. We require our suppliers, 
licensees, distributors and other business 
partners to meet these standards. We 
have taken positive action within our 
supply chain to minimise the impact of our 
environmental footprint. 

As further proof of our commitment to 
having the highest ethical standards, we 
adhere to the WRAP principles to ensure 
lawful, humane and ethical manufacturing 
throughout the world. 

As a company committed to the respect 
for human rights, we only use ethically 
produced yarn to manufacture our 
garments. 

Our sustainability program focuses 
on grassroots efforts to support the 
people and places of our outdoor sports 
community. We have always been a 
responsible company and very respectful 
of our playground – nature. In addition, 
our social programs have long been a clear 
focus and priority within our head office, 
development centres, factories and sales 
organisations. 

We want to protect our outdoor 
playground and to preserve our natural 
shared resources. After all, there is no 
playing without the playground. We aim 
to deliver ambitious business targets, but 
it is our intent to deliver this growth while 
reducing our environmental impact and 
contributing to social development.  

We are committed to building a profitable, 
stable company that is compatible with the 
interests of our wide range of stakeholders, 
including our customers, employees, 
suppliers and contractors, business 
partners and the communities where we 
carry out our business. 

We are totally committed to a code of 
ethics designed to promote honesty, 
integrity, fairness and mutual respect and 
we will demonstrate our commitment by: 
providing a safe working environment; 
being conscious of the impact of our 
business activities upon the environment 
and seeking ways to minimise these 
effects; working with the local community 
to establish positive relationships and 
cooperating with government agencies 
to ensure compliance with laws and 
regulations. 
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SOL’S supports women’s emancipation as 
well as women’s and children’s education 
thanks to the Sreepur Village Orphanage 
in Bangladesh. This is more than an 
orphanage and operates more as a  
training school that helps destitute families 
and orphans by providing them education 
and training to regain a social and 
professional life.

SOL’S supports the NUK (Nari Uddug 
Kendra) hospital to help finance a 
community hospital in Bangladesh. This 
project aims to improve the health of the 
people living in the rural community and 
supplying the population with a low-cost 
and good quality medical service.

SOL’S supports the factories in order 
to improve working conditions, the 
respect of the workers’ rights and of the 
security rules. By affiliating with Fair Wear 
Foundation, SOL’S also commits to make 
improvements that tend toward social 
norms, based on an action plan approved 
by the Fair Wear Foundation. Each year, 
SOL’S commits to provide a status report 
and noted improvements to the Fair Wear 
Foundation.

It is important to us that external sources 
and suppliers uphold our ethical stance on 
working conditions and that health, safety 
and rights are protected and promoted. 

Our ethical principles include the following: 
employment is freely chosen; working 
conditions are safe and hygienic; child 
labour is not used; living wages are paid; 
working hours are not excessive; and no 
inhumane treatment is allowed.

Factories must meet all relevant local 
and national regulations with regard 
to environmental responsibility and we 
expect them to steadily improve their 
environmental performance by aiming to 
comply with international standards.

Warrior is committed to protecting 
employees, partners, vendors and the 
company from illegal or damaging 
actions by individuals, either knowingly or 
unknowingly.

Warrior will not tolerate any wrongdoing or 
impropriety at any time. Warrior will take 
the appropriate measures, acting quickly 
in correcting the issue, if the ethical code 
is broken. Any infractions of this code of 
ethics will not be tolerated.

We believe that it is important to behave 
in a socially and ethically exemplary way, 
recognising our responsibilities towards 
the people who take part in the production 
and support of our products worldwide, 
who should be treated fairly and their 
human rights respected at all times.

We recognise that the environment is of 
increasing concern globally, and expect 
our suppliers to comply with applicable 
environmental laws and regulations. 
We actively seek ways of minimising the 
ecological impact of our own activities, as 
well as actively supporting organisations 
involved in recycling, renewable energy, 
sustainable natural products and the 
pursuit of ecological sustainability. 

We are committed to promoting the 
human rights within our sphere of 
influence, and will not support or supply 
businesses which disregard human rights 
or have links to oppressive regimes. 
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